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Music Policy and Core Artists





(Updated February 2003)�
Radio 2’s Music Policy





	Radio 2's music is at the core of its output.  





	The Network's watchwords sum it up:  





			Melody			Familiarity





			Excellence			Breadth





	


	Melody is the most important ingredient.   "If you can't hum it, don't play it" provides a simple but effective rule by which to judge any record, new or old.





	Familiarity is also a key ingredient.  The classic oldie invokes memories, the established tracks of recent years reaffirm the musical signature which Radio 2 has successfully involved and new records sound familiar because the melodies are strong and chosen to engage the listener at first hearing. 





	Excellence means choosing recordings which the Radio 2 listener will regard as the best.  The definitive performance, even from the 1940's, is always preferable to a recent but mediocre digital stereo cover-version!





	Breadth  This is what makes Radio 2 a unique station. When the tracks fulfil the criteria of Melody, Familiarity and Excellence they can span the entire gamut of popular music. The best of Elvis, The Beatles, Elton John, Madonna and Robbie Williams may cross the decades but not musical taste and brilliance.  Listeners love the diversity. It’s music they either grew up with, adopted from their teenage children, or heard as backing tracks to high profile television advertising campaigns. 





	Mainstream and specialist programming


	


	The four watchwords apply equally to programmes with general or specific aims.  In all cases the core of programming should be the most well-known, the most accessible music.  Within special interest programmes as much as mainstream ones, the unusual or less familiar should be surrounded by strong, familiar music from the genre.





	Radio 2 delivers a daytime diet of mainstream popular music of the last forty years selected on the basis of familiarity, strong vocal and musical performances and high production values.  New material is introduced via the Radio 2 Playlist which seeks out acceptable contemporary songs and artists which will sit comfortably alongside the established sound and style of the Station.
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	Content





	Our current ratio of music to speech is 2/3 - 1/3 with mainly music in shows like Ken Bruce, Richard Allinson and Steve Wright, while the Jeremy Vine and Johnnie Walker shows are speech heavy.








	Music Policy





	The mainstream daytime music is derived from the Radio 2 Playlist of new material comprising an A, B & C list.  The A and B list each have 12 items and the C list a variable number anywhere between 10 and 15.  The A list delivers, on average, 20 plays per week, the B list 10 plays and the C list approximately 5.  These are mixed in with the core database of several thousand tracks delivered via the RCS Selector system.








	Audience Experiences





	If we take a close look at our primary target we see that today’s 58 year olds were born in 1945 so, although they were aware of late 40’s and early 50’s music, they were really the youngest of the Rock and Roll teenagers - they were 10 when Elvis arrived in 1956 with Heartbreak Hotel!  So the Rock and Roll Generation is 56+ - therefore, we need to prepare Radio 2 for the post Rock and Roll Generation.








	Also, today’s 48 year olds were born in 1955, so they would have memories of Rock and Roll, but were really the youngest of the Beatles generation.  This group became teenagers in 1968 and are likely to be very hooked on 60’s and 70’s music. They were 17 in 1972 - so opportunities for expansion do exist in this demographic.








	Looking back at the younger demographics, today’s 38 year olds were born in 1965, their music coming from the late 70’s and 80’s with a continuing interest in contemporary pop.
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	Dayparting





	Across the week this allows us to achieve a more contemporary feel on Saturdays and a vintage flavour on Sundays.  It will also be brought to bear on morning and afternoon drivetime to add a little more pace than our middle of the day mix (in a subtle way) - as we know the primary target listeners are likely to be at work during the day.  Similarly the late night Richard Allinson show is less frenetic and more sophisticated/cool, with some regard to lifestyle at that time of night and what people are likely to be doing.








	Specialist





	Our specialist evening and weekend music programmes reflect the widest diversity of the classic specialist genres both musically and demographically, giving listeners the opportunity to choose according to their tastes from All Time Greats to the eclectic Bob Harris Show.  We cover Jazz/Country/Folk/Rhythm & Blues etc. and are enjoying successful runs with both Soul and Rock ‘n’ Roll strands.  We welcome suggestions on other specialisms such as Reggae/Soca/Latin/Mexican etc. with may appeal to the 35-54 year olds.











	Live Music





	Most of the classic specialist music genres are covered live throughout the year on an ad hoc basis, with regular contributions from the BBC Big Band and Concert Orchestra.  Value for money options include greater use of snoops, repeats and high profile recordings and we’ll also be looking at ways to revitalise “Friday Night Is Music Night”.  We certainly play a wider selection of differing musical styles than our competitors do, and we expect to increase reach with our new look evening music programmes.








	Integrating with in-house programmes





	The co-ordination and implementation of the Music Policy will now be handled at Network level.  Colin Martin is the Executive Producer, Music (Radio 2), and it is to him that all inquiries should be directed.  Colin can be contacted on 020 7765 3433.
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BBC Radio 2 Core Artists  (Feb 2003)





When we play a substantial amount of a substantial proportion of an Artist’s output  we use the term Core Artist - this list is reviewed from time to time. The list is alphabetical, and we omit “The”. Where Groups divide into solo artists they are listed together.





10cc�
�
Atomic Kitten�
�
Beatles/Lennon/McCartney/Harrison�
�
Beach Boys�
�
Beautiful South�
�
Bee Gees�
�
Billy Joel�
�
Blondie�
�
Bruce Springsteen�
�
Celine Dion�
�
Cher�
�
Chris Rea�
�
Corrs�
�
David Bowie�
�
Diana Ross�
�
Dire Straits/Mark Knopfler�
�
Eagles�
�
Elton John�
�
Elvis Presley�
�
Eric Clapton�
�
Eurythmics/Annie Lennox�
�
Fleetwood Mac�
�
Four Tops�
�
Gabrielle�
�
George Michael�
�
Gloria Estefan�
�
James Taylor�
�
LeAnn Rimes�
�
Lionel Ritchie�
�
Madonna�
�
Michael Jackson�
�
Paul Simon�
�
Phil Collins�
�
Police/Sting�
�
Queen�
�
Robbie Williams�
�
Rod Stewart�
�
Rolling Stones�
�
Ronan Keating�
�
Shania Twain�
�
Simply Red�
�
Tina Turner�
�
Stevie Wonder�
�
Van Morrison�
�
Westlife�
�
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