SPEECH PROGRAMMES ON BBC RADIO 3
Speech programmes are an integral part of Radio 3’s role as a national broadcaster of music and cultural programming. The station’s mixture of drama, discussions, reviews, talks and features sit alongside its core proposition of classical music – and are appreciated by much of the audience as complementary. 

“High quality, original, challenging, innovative and engaging” is how the BBC’s service licence set out Radio 3’s programmes. They should inform, educate and entertain – and enrich the cultural life of the UK.
Just as in music, the station broadcasts a wide range of  programmes that expose listeners to new and sometimes challenging material they may not otherwise experience. It commissions new work from playwrights and writers (just as it does from composers and musicians) – and to create its speech output it aims to nurture UK talent, while drawing on the best talent from across the world. Stimulating creativity and cultural excellence are a key part of its remit. 

But Radio 3 also aspires to play a part in shaping the UK arts agenda itself, reflecting and interpreting current trends to its audience. The station produces regular special events on significant themes across a wide range of arts topics, including anniversaries of cultural significance, and special seasons.
WHO LISTENS TO RADIO 3 SPEECH PROGRAMMES? 
Around a quarter of Radio 3 listeners hear some of its speech programmes

The varying start times and durations of many of Radio 3’s speech programmes make it near impossible to accurately measure the total weekly audience.  However, best estimates suggest that more than 400,000 people hear Radio 3’s speech output in a typical week - or nearly a quarter of the station’s weekly audience (c.2 million). 

Many are heavy Radio 3 listeners, but others ‘stumble upon’ speech 
The audience profile of listeners to Radio 3’s speech programmes broadly matches that of the station’s overall audience, with a couple of exceptions: the R3 speech audience is slightly more male (c.58%) than the station as a whole (c.55%), and a typical R3 speech listener listens to around 11 hours of Radio 3 in a week (compared to the overall average of c.6 hours). Nearly two-thirds (c.62%) of the speech audience is over 55, and around three-quarters (c.73%) are from upmarket ABC1 social groups. 

Audience research has indicated that newer and/or lighter Radio 3 listeners don’t expect to hear speech programmes on the station, but are often pleasantly surprised by what they find when they do. This group is typically younger than the core audience described above, and increasingly they are seeking out this type of programme on demand - either online, or as podcasts. 

It’s an audience skilled in listening to speech

Around 70% of the Radio 3 speech audience also listen to Radio 4 - this is also true of the Radio 3 audience as a whole. This is an intellectually curious audience, thirsty for knowledge - from the serious to the amusing and quirky. 

This doesn’t mean they want to be lectured at for extended periods, but that they are robust in terms of engaging with cultured debate. This audience can be interested in topics and tastes not shared by the majority and (in some cases) not even their friends or family.

WHEN WRITING YOUR PROPOSAL FOR THESE RADIO 3 PROGRAMMES:
· Please include a synopsis which accurately and briefly describes your programme proposal.

· Don’t write pages and pages of description – instead draw attention to the headlines of your idea, provide a detailed outline of the story and include a number of interesting and key facts. We’re looking for no more than two sides of A4 per programme.

· Be as clear as possible in your writing what you are proposing – don’t cloud key elements (locations, structure etc.) in allusion or intimation – or bury vital elements in the small print. And please don’t overuse superlatives to justify your idea – lay out instead the reasons why it should be made into a Radio 3 programme.

· Include a thought-out section on the treatment of the material in your programme: travel, role of presenters, use of contributors and so on. 

· Do include a very brief CV of your proposed presenter/s if they are not a regular presence on air.  References to other programmes they may have made for other networks is useful. 

· Please do include any significant dates such as anniversaries that need to be taken into account when scheduling.
