BBC RADIO 3 COMMISSIONING BRIEF





Programme Title: Weekday morning Music Strand
Day:  Monday-Friday





Time: 1000-1200
Estimated number of programmes available: 250 per year
Duration: 119’
Guide Price:   £1600
Commissioning Editor: Edwina Wolstencroft
RAP Commissioning Brief Reference No:  31277
AUDIENCE PROFILE

Our current audience has an average age of 61 years, with 10% more men than women and about 70% being over 55 years old. The market share is 1% and about 75% of listeners are in the AB and C1 social category.  We are keen to encourage listeners from a broad range of people who are not musical experts but who might spend more time with the station. 
EDITORIAL GUIDE

Radio 3 is looking for a new regular weekday strand to take the listeners from the drive-time Morning on 3 to the greater depth of Composer of the Week.   It should be a disc-based music sequence with the emphasis on inspired performances and core repertoire, although it may also explore lesser-known areas of repertoire and performers.  There should be the opportunity for themes to run across the week, although not necessarily in every week, and for the inclusion of recommended recordings from seasons and strands running elsewhere in the schedule.  There should also be an interactive and online element.   It should be music-heavy and lightly presented, and it is possible that the strand could be used to introduce a new voice to the station.  NB no discussions should be undertaken with potential presenters until these have been discussed with the station. 

PROPOSAL TO INCLUDE

Proposals should name presenter(s) and outline the qualities the presenter(s) would bring to the programme. Details of key production teams, with CVs if these are unfamiliar to the station.  A selection of sample running orders could be included with examples of themes, threads and features.
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